RESOLUTION NO.

A RESOLUTION OF THE TOWN COMMISSION OF THE TOWN
OF LAKE PARK, FLORIDA AUTHORIZING THE DIRECTING
THE MAYOR TO EXECUTE THE CONTRACT WITH
STRATEGIC MARKETING LLC FOR THE PROVISION OF
MARKETING SERVICES FOR THE TOWN OF LAKE PARK
(EXCLUDING THE COMMMUNITY REDEVELOPMENT
AGENCY AREA); AND, PROVIDING FOR AN EFFECTIVE
DATE.

WHEREAS, the Town of Lake Park, Florida (hereinafter “Town”) is a municipal
corporation of the State of Florida with such power and authority as has been conferred upon
it by the Florida Constitution and Chapter 166, Florida Statutes; and

WHEREAS, the Town is empowered to enter into contractual arrangements with
public agencies, private corporations or other persons; and

WHEREAS, the Town solicited proposals for the provision of marketing services to
the Town of Lake Park (excluding the Community Redevelopment Agency Area); and

WHEREAS, the Town complied with the requirements of its Code and Florida
Statutes pertaining to the competitive solicitation of products and commodities; and

WHEREAS, the Town staff recommends the award of the contract to Strategic
Marketing LLC for the provision of marketing services to the Town of Lake Park.

NOW, THEREFORE, BE IT RESOLVED BY THE TOWN COMMISSION OF THE
TOWN OF LAKE PARK, FLORIDA AS FOLLOWS:

Section 1. The whereas clauses are true and correct and are incorporated herein.
Section 2. The Town Commission hereby authorizes and directs the Mayor to execute
the contract with Strategic Marketing LLC, a copy of which is attached hereto and
incorporated here in Exhibit A.

Section 3. This Resolution shall become effective immediately upon adoption.



The foregoing Resolution was offered by W M%MM{JL

who moved its adoption. The motion was seconded by C WMW o(p

and upon being put to a roll call vote, the vote was as follows:

AYE NAY
MAYOR MICHAEL O’ROURKE

VICE-MAYOR KIMBERLY GLAS-CASTRO
COMMISSIONER ERIN FLAHERTY
COMMISSIONER JOHN LINDEN
COMMISSIONER ROGER MICHAUD

The Town Commission thereupon declared the foregoing Resolution No. J, Q -1~

duly passed and adopted this / g day of N d\/j//nmef.mf/ , 2020.

TOWN OF LAKE PARK, FLORIDA

BY:
MICHAEL O’ROURKE
MAYOR
ATTEST:
N £l
VIVIAN MENDEZ 2
TOWN CLERK
Approved as t and legal sufficiency:
$$0Y LA&’@ BY:
e THOMAS J/ BAIRD
(4 TOWN ATTORNEY
SEAL, &
(TOWN SEAL)

A
LORTOM



CONTRACT A

/I/THIS CONJRACT is hereby made and entered into this é day of
j e 20, by and between the Town of Lake Park (hereinafter
referred to as “Town”), whose address is 535 Park Avenue, Lake Park, Florida 33403,

and Strategic Marketing LLC (hereafter referred to as “Contractor”), whose address is
8895 North Military Trail, Suite B202, Palm Beach Gardens, Florida 33410.

WHEREAS, the TOWN is empowered to enter into contractual arrangements with
public agencies, private corporations or other persons to provide services; and

WHEREAS, the TOWN has solicited proposals via its Request for Proposals No.
109-2020 from interested Offerors for the provision of marketing and crisis communication
services (the Services) for the following purposes:

. To provide comprehensive marketing services to the Town (excluding the Town'’s
Community Redevelopment Agency Area) including the development of content
for the Town’s social media sites, and the development and production of a
monthly newsletter;

. To improve the perception of the Town as a safe community in which to live, work
and visit;

. To increase awareness of the Town'’s positive steps towards crime reduction;

. To provide the media with data that can lead to the publication of crime reduction
stories in the Town;

. To combat a perception that the Town is unsafe; and

. To create a better on-line presence for the Town regarding safety

. To highlight development projects, focus on building better relations with
businesses and residents

. To develop an information packet and welcome basket for new residents in Town;
and

WHEREAS, the TOWN has evaluated proposals from Offerors to provide the
Services and selected the Contractor to provide the services; and

WHEREAS, in its proposal the Contractor represented that it is qualified, able and
willing to satisfactorily implement the services as described above; and

WHEREAS, the TOWN Commission has determined that the Contractor was the
best qualified Offeror and able to implement the services; and

WHEREAS, the TOWN has budgeted funds in its current fiscal year budget which
are available for the funding of this Contract.



NOW THEREFORE, the TOWN and the Contractor in consideration of the benefits
flowing from each to the other do hereby agree as follows:

1. INCORPORATION OF REQUEST FOR PROPOSALS NO. 109-2020 AND
CONTRACTOR’S RESPONSE

The terms and conditions of this Contract shall include and incorporate the terms,
conditions, and specifications set forth in the TOWN'’s Request for Proposals No. 109-
2020 (“Request”) and the Contractor’s response to the TOWN'S Request for Proposals
(“Proposal’), both of which are attached hereto and incorporated herein by reference.

2. DESCRIPTION OF THE SERVICES

The Contractor shall perform the Services generally described herein, and as
specifically set forth in the Proposal, which is attached hereto and incorporated herein as
Exhibit “A”.

3. COMPENSATION

The TOWN shall pay to the Contractor, in accordance with the Pricing Schedule
attached hereto and incorporated herein as Exhibit “B”.

4, NOTICES

All notices or other written communications required, contemplated, or permitted
under this Contract shall be in writing and shall be hand delivered, or mailed by registered
or certified mail (postage prepaid), return receipt requested, to the following addresses:

i. As to the TOWN: John O. D'Agostino
Town Manager
TOWN of Lake Park
535 Park Avenue
Lake Park, Florida 33403

il. With a copy to: Town of Lake Park
535 Park Avenue
Lake Park, Florida 33403

Attn:  Finance Di
i As to the Contractor: "T'J T ‘/—F;;:Z—V\/L
SEdenic enq
o Vo)
JWwie B20Z2 )
Ralm Bean Goweds, FL
33Y\0 ’




5. PUBLIC RECORDS

With respect to public records, the Contractor shall:

5.1

9.2
5.3

54

5.5

Keep and maintain public records required by the TOWN associated with
its services.

Upon the request of the TOWN, provide any requested public records.
Ensure that any public records that are exempt or confidential from public
records disclosure are not disclosed except as authorized by law for the
duration of the term of this Contract and following completion of this
Contract if the Contractor does not transfer the records which are part of
this Contract to the TOWN.

Upon the completion of the term of the Contract, transfer, at no cost, to the
TOWN all public records in possession of the Contractor; or keep and
maintain the public records associated with the services provided for in the
Contract. If the Contractor transfers all public records to the TOWN upon
completion of the term of the Contract, the Contractor shall destroy any
duplicate public records that are exempt or confidential from public records
disclosure. If the Contractor keeps and maintains public records upon
completion of the term of the Contract, the Contractor shall meet all
applicable requirements pertaining to the retention of public records. All
records stored electronically shall be provided to the TOWN, upon request,
in a format that is compatible with the information technology systems of the
TOWN.

If the Contractor has questions regarding the application of Chapter 119,
Florida Statutes, including its duty to provide public records relating to this
Contract, the Contractor shall contact the custodian of public records at:
TOWN Clerk, 535 Park Avenue, Lake Park, Florida 33403, 561-881-3311,
townclerk@lakeparkflorida.gov .

6. INDEMNIFICATION, INSURANCE, AND LICENSE REQUIREMENTS

The Contractor shall maintain the following insurance coverages in the amounts specified
below during the term of the contract and any extensions thereof:

6.1

6.2

Workers’ compensation insurance for all employees of the Contractor for
statutory limits in compliance with applicable state and federal laws.
Notwithstanding the number of employees or any other statutory provisions
to the contrary, coverage shall extend to all employees of the Contractor
and all subcontractors. Employers liability limits shall be not less than
$1,000,000.00 each accident; $1,000,000.00 disease-policy limit; and
$1,000,000.00 disease-each employee.

The Contractor shall maintain a Commercial General Liability Policy on an
Occurrence Form with the following limits:

$1,000,000.00 each occurrence Professional Liability

$1,000,000.00 each occurrence (Bodily Injury and Property Damage)
$1,000,000.00 Products/Completed Operations Aggregate



6.3

$5,000,000.00 General Aggregate
$1,000,000.00 Personal and Advertising Injury
$500,000.00 Damage to Premises Rented to You

The TOWN shall be included as an additional named insured under the
Contractor's Commercial General Liability policy, and a waiver of
subrogation against the TOWN shall be included in all workers’
compensation policies. Current valid insurance policies meeting the
requirements herein shall be maintained during the term of the Contract,
and any extensions thereof. A current certificate of insurance issued not
more than 30 calendar days prior to the Contractor’'s submission of its bid
documents which demonstrates that the Contractor maintains the required
coverages shall be submitted to the TOWN as a prerequisite to the
execution of the contract. All policies shall provide a 30 day notice of
cancellation to the named insured. The Certificate of Insurance shall
provide the following cancellation clause: “Should any of the above
described policies be cancelled before the expiration date thereof, notice of
such cancellation will be delivered in accordance with the policy provisions.”
It shall be the responsibility of the Contractor to ensure that all
subcontractors are adequately insured or covered under their policies. The
required insurance coverages shall be issued by an insurance company
duly authorized and licensed to do business in the state of Florida with
minimum qualifications in accordance with the latest edition of A.M. Best’s
Insurance Guide: Financial Stability: B+ to A+.

6. CONTRACT TERM

The initial term of the Contract shall be one year from the effective date through
Agomﬁeﬁ <4 , 20 2/ , unless terminated earlier in accordance with terms set

forth herein. This Contract may be renewed for a period that may not exceed three years
or the term of the original Contract, whichever is longer, specifying the renewal price for
the services as set forth herein and specifically described in the Proposal; specifying that
costs for the renewal may not be charged; and, specifying that renewals are contingent
upon satisfactory performance evaluations conducted by the TOWN and subject to the
availability of funds.

7. TERMINATION

7.1

7.2

The TOWN may terminate the Contract for convenience, or without cause
upon providing Contractor with at least 30 days prior written notice.

If the TOWN elects to terminate the Contract during the initial term, then in
that event, and, subsequent to the termination, the TOWN may seek the
services of the next-lowest bidder, or that bidder which in the sole
determination of the TOWN, offers the TOWN the most advantageous
opportunity to complete the project.



8. GOVERNING LAW/VENUE

This Contract shall be governed by the laws of the state of Florida. Venue for any cause
of action arising out of this Contract shall lie in the 15" Judicial District in and for Palm
Beach County, Florida, or the United States District Court for the Southern District of
Florida.

9. ATTORNEY FEES

If either party is required to initiate a legal action, including appeals, to enforce this
Contract, the prevailing party shall be entitled to recover its reasonable attorney’s fees
and costs.

10. ENTIRE AGREEMENT

This Contract embodies the entire Contract and understanding of the parties hereto with
respect to the subject matter hereof and supersedes all prior contemporaneous
agreement and understandings oral or written, relating to said subject matter.

11. AMENDMENTS

This Contract may only be modified by written amendment executed by the parties hereto.

IN WITNESS WHEREOF, the parties hereto have made and execute this Contract
as of the day and year last execute below.

ATTEST: TOWN OF LAKE PAR
By:\(\/vv {\/\*“""C’ g; K By:
Vivian Mendez, Town g%{hé & P Michael O’'Rourke, Mayor
7.
§ % APPROVED AS TO FORM
o SEAL AND LEGAL SUFFICIENCY

& Y  By: , = |
LORXO for Thdmas J. Baifd, Town Attorney

CONTRACTOR_

By:
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ABOUT

Strategic Marketing is a full-service advertising agency that has been exceeding
client expectations for over 28 years. Founded in 1992, we grew from a small, three-
person team in a temporary office suite to a marketing mainstay that has ranked as
a Top 20 Agency in Florida by the South Florida Business Journal for over a decade
running. We are proud to say that we have had clients that have been with us since
those early days, and many more than have been with us for five or more years.
Our clients are not only local to South Florida, but scattered across the United
States and around the world, as well. Strategic Marketing has a diverse client roster
that comprises state agencies, retail businesses, consumer goods and services, law

firms and B2B companies, among many other verticals.

We are forward thinkers. Toss away your preconceived notions about traditional
marketing tactics. Strategic Marketing is all about connecting you to the consumer
through new ways, old ways and even ways you may hot have imagined. Whether
it is with social media campaigns that stick with you or buys made on streaming
platforms, Strategic Marketing has the expertise and relationships to get the

maximum value for your media investment.

Our philosophy is simple—we treat your money like it's our own money, working to

get more out of every dollar through negotiation and thorough analysis.

WE ARE STRATEGIC MARKETING
4



| MEET THE TEAM

Statement of Qualifications

The Town of Lake Park’s body of work will be managed by Account Manager Annette
lzquierdo and assisted by Social Media Account Manager Cassidy Hughes, with
creative execution from Creative Director John Molloy and strategic oversight from
Vice President of Media Chris Sommella and President Terry Murphy. The account
manager is responsible for tracking and advancing each task, both active and
planned, as well as ensuring that they fit within the big picture strategy. The following
table represents a general overview of the roles and responsibilities for the team

members that will work on the Town’s marketing initiatives at any point in time;

Tenure with

Years of

. Strategic Service Specialties
Experience .
Marketing
Terry Murphy President 30+ 28+ Strategic oversight, planning and media relations
Chris Sommella Vice President, Media 19+ 5y Digital media strategy, anglyss and insights, media
relations
Annette Izquierdo Account Manager 8+ <1 Team lead, account strategy and project management
R Social Media Account Social media strategy, project management and
Cassidy Hughes Manager i <2 execution
John Molloy Creative Director 20+ <2 Campaign concepting, brqnd development and digital
advertisements
Anastasia . . - . i
Stefanova Media Coordinator 5+ <2 Digital media strategy and campaign management
. . ’ . . Digital media strategy, digital campaign management
Nicholas Luciano Paid Media Specialist 8+ <2 analysis and insights
. Search engine optimization and digital campaign
Tiffany Kennedy Account Manager 4+ <3 management
) ! Copy writing, content editing and search engine
Kris Ayres Project Manager 4+ <2 optimization
. ! Copy writing, social media coordination and community
Kaylee Reppel Project Coordinator 4+ <2 management
Alan Schulman Business Manager 15+ <1 Billing and accounts receivable
Diane Cabrera Chief Editor 20+ <3 Content editing and copy writing

WE ARE STRATEGIC MARKETING
5



CORE CONTACTS

ANNETTE IZQUIERDO

ACCOUNT MANAGER

Annette has a strong passion for marketing strategy, shifting perceptions
and ultimately bringing success to the products and services she
represents. She is results driven and always delivers to the highest
standard of work, mostly by using research and data to drive her
strategy. Her professional growth started soon after she graduated from
the University of Central Florida in 2011 with a bachelor of science degree
in business and marketing.

Annette moved to Palm Beach County in 2012 and began her career with
Zimmerman, the largest advertising agency in Florida at the time. She
earned the opportunity to work on the media planning and media buying
for several national brands in the automotive and restaurant sectors,
including national franchises across 90+ local markets in the United
States. Her career path shifted to working on marketing teams for two
large media companies in South Florida, providing the opportunity to lead
the launch of two Spanish language streaming services in both the United
States and Latin America, receiving over two million app downloads in the
first six months. She has recently found a home in Strategic Marketing
where she can bring her fresh perspective and innovative ideas to the
local Palm Beach sector.

WE ARE STRATEGIC MARKETING
6



CORE CONTACTS

CASSIDY HUGHES
ACCOUNT MANAGER

With five-plus years of experience in building brands and fostering
communities through social media strategies, Cassidy believes that
behind every brand is an authentic voice that should be uniquely its own.
It is her passion to tell each brand’s story in a genuine way that resonates
with its audience. She plays an active role in creative discussions and
manages a team of coordinators ensuring that the visual and written
messaging exceeds clients’ expectations. In recent years, Cassidy has
enjoyed taking on an account management role, working directly with our
clients to provide them the best possible solutions for their business.
Cassidy holds a bachelor degree in communication studies from Florida
Atlantic University, with a focus on digital marketing. She is a lifelong Palm
Beach County resident and is highly familiar with the Town of Lake Park
from her work on the Town’s CRA marketing strategy.

WE ARE STRATEGIC MARKETING
7



CORE CONTACTS

JOHN MOLLDY

CREATIVE DIRECTOR

Over the last twenty years, John has collaborated with clients, both large
and small, to build effective brands and create meaningful messages
ranging from campaigns that drive brand awareness to campaigns that
need clicks and conversions. He believes in the power of great ideas.
Also, John believes that, within the world of marketing, ideas need to be
based in a sound strategy. Simply put, working within this process is key
for successful creative. John's work has appeared in Communication Art
Advertising and Design Annuals, Graphis Logo and Logo Lounge, and he
has received numerous Addy Awards (Best of Show). He has provided
creative directions across different industries including health care,
hospitality, sports, retail and real estate. He has a great deal of passion in
leading creative teams while understanding the end goal. John has a
knack for working around unique challenges and opportunities in our
changing marketplace and continues to stay ahead of the curve.

John holds a bachelor of fine arts degree in graphic design from Ball State
University.

WE ARE STRATEGIC MARKETING
&



CORE CONTACTS

CHRIS SOMMELLA

VP, MEDIA

Chris is a marketing professional with twenty years of media and
management experience. After graduating from Florida Atlantic
University with a bachelor degree in marketing, Chris entered the industry
on the agency side, developing expertise in media planning and direct
response advertising. He's expanded his role over the course of his
career to include client-facing responsibilities and account management,
and has managed a diverse roster of clients, from financial institutions and
lifestyle brands to consumer packaged goods and guitar manufacturers.
Chris now leads the Strategic Marketing account team and enjoys working
closely with his clients to develop marketing that will grow their
businesses and take their brands to the next level.

WE ARE STRATEGIC MARKETING
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CORE CONTACTS

TERRY MURPHY

PRESIDENT + CEO

As Strategic Marketing’s President and CEO, Terry Murphy has 30-plus
years of experience of strategic oversight, planning and media relations.
The majority of his work in broadcasting centered around promotion,
advertising, station operation, commercial production and programming.
During this time, he produced thousands of commercials and placed
millions of dollars in advertising on behalf of the stations. Taking the
experience he had acquired in broadcasting, Terry founded Strategic
Marketing in 1992 and began putting his skills to work for clients. Strategic
Marketing was named the 10th Largest Advertising Agency in South
Florida by the South Florida Business Journal in 2017. He also owns
SmartLink Internet Strateqgies, Inc., an Internet marketing firm, which he
founded in 2006, and GaleForce Digital Technologies, Inc., a software
development company founded in 2014.

Terry holds a Bachelor's of Science Degree in Radio, Television and Film
from the University of Texas and resides in Palm Beach Gardens.

WE ARE STRATEGIC MARKETING
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CONCEPT

LOOKING FORWARD
LAKE PARK >>>

“Looking Forward Lake Park” is all about leaving any preconceived notions about the
Town of Lake Park in the past while focusing on a future of growth, safety and
community.

Messages of crime reduction, safety procedures and town improvements coupled

together with enthusiastic communications of Town events, attractions and feel-
good stories will propel the Town of Lake Park toward a positive perception.

As the agency of record for the Town of Lake Park, Strategic Marketing will ensure
that all strategy, positioning and content produced is strictly geared toward the
purposes listed in the Town's Request for Proposals:

A. Improving the perception that the Town is a safe place to live, work and visit.

B. Increasing awareness of positive steps toward crime reduction.

C. Providing the media with data leading to publication of crime-reduction stories.

D. Combating the perception that the Town is unsafe.

E. Creating a better online presence for the Town regarding safety.

CREATIVE PRESENTATION
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CONTENT POSITIONING

A. Improving the perception that the Town is a safe place to live, work and visit.

We will position the Town of Lake Park in its best light for all community members by
taking the basic concepts of what makes the Town a desirable and a safe place to
live, work and visit, and simply highlighting why that is true for each scenario:

Lake Park is a safe place to LIVE
Showcasing town improvements such as surveillance cameras and well-lit
streets while using supporting facts of crime reduction.

Lake Park is a safe place to WORK
Showcasing growth of businesses while using supporting facts of economic
growth.

Lake Park is a safe place to VISIT
Showcasing nearby attractions and outdoor activities while using highlights of
positive visitor reviews,

B. Increasing awareness of positive steps toward crime reduction.

Community awareness is best achieved with a multi-channel marketing approach. In
essence, the messaging being communicated to the public should be consistent and
well-timed so members of the community encounter it on several occasions within a
desired amount of time.

We will have an open line of communication with the Town’s Commission and Town
Manager to provide us with new developments of crime-reduction processes and
procedures. Our next steps involve crafting cohesive messaging and graphic assets
for each social media platform (Facebook, Instagram, Twitter and Nextdoor), a fully
executed news release to be shared with all local daily news media and inclusion of
the messaging in the monthly newsletter.

It is worth noting other tactics may also be recommended, such as sending out a
mailer to each residence; however, they will be outside of the scope of work for this
proposal due to budget restraints. Strategic Marketing has developed relationships
with third-party mailing houses that can execute this on behalf of the Town at a
competitive rate.

CREATIVE PRESENTATION
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CONTENT POSITIONING

C. Providing the media with data leading to publication of crime-reduction stories.

At Strategic Marketing, we maintain the highest level of integrity by using only
reputable sources and accurately reporting the facts. We have obtained criminal data
from the Florida Department of Law Enforcement and demographic data from the
United States Census for the Town of Lake Park, dating back to the year 2000.

We will be frequently referencing the data and highlighting all of the positive growth
that the community has experienced and will continue to experience throughout our
marketing content. This will also cater to the mission of improving the community’s
perception of the Town since these messages will be corroborated by reputable
agencies.

D. Combating the perception that the Town is unsafe.

Social Media is the most direct way of communicating with residents and businesses
and addressing public comments and perceptions. Strategic Marketing will provide
social listening services that involve the monitoring of comments and posts related to
the Town of Lake Park and help mitigate any negative comments using platform tools
and tactics.

We will always take a professional approach when replying on behalf of the Town
and will address negativity with kindness, positivity and a “soft hand” approach.

E. Creating a better online presence for the Town regarding safety.

As a continuation of improving the community’s perception, the Town of Lake Park's
online presence will be kind, positive and factual. Our goal is to highlight all of Lake
Park's benefits, with a special focus on how it has improved over the years. Positive
messaging coupled with fresh, colorful imagery will leave a favorable impact with
your online audience.

CREATIVE PRESENTATION
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SOCIAL MEDIA

MANAGEMENT

Content Calendar Development and Execution

Our team will develop a total of eight (8) posts per month that will be published on all
social media platforms including Facebook, Instagram, Twitter and Nextdoor. Strategic
Marketing will begin by creating and managing an Instagram account for the Town of
Lake Park to ensure your audience can find information on the Town no matter their
social media habits. A social media content calendar will be created, submitted for
approval and revised on a monthly basis. Once a content calendar is completely
approved by the Town, it continues to move forward to the distribution phase.
Strategic Marketing will never post content to social media that has not yet been
approved by the Town.

Information about Lake Park’s safety efforts is not currently being communicated in an
effective and consistent way. In addition to emphasizing the Town's safety efforts,
informing the public of events and local happenings is imperative to a well-rounded
social media strategy. Improving communication of Lake Park’s safety measures,
events and amenities through a public forum is easily remedied with a well-planned,
organic social media content strategy.

A robust and continually updated Facebook Page will become Lake Park’s hub for
Town information, as well as a host for all upcoming and past events. With a focus on
safety and providing the public with transparent information on crime, we would
feature readily available safety information on all social media platforms. Additionally,
each Sunset Celebration, parade and holiday event would have a corresponding
Facebook event so users can add them to their calendars and increase attendance.

Content Distribution

Strategic Marketing uses advanced social media management tools to distribute
content to each social media platform. Once approved, our team schedules the
content ahead of time, so we can move ahead to the following month, keeping our
strategy organized and timely. Our content strategy goes further than “set it and
forget it.” We closely monitor current events and adjust our content as needed.

Social Listening
Strategic Marketing will provide social listening services that involve the monitoring of

comments and posts related to the Town of Lake Park and help mitigate any negative
comments using platform tools and tactics.

SCOPE OF WORK
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SOCIAL MEDIA

_ MANAGENENT, CONT.

Sample Posts

Town of Lake Park
* Bl The numters donv'l lie! Y Dala from The Towi 6 Lako Pk
“ Il Florida Depariment of Law Enforceinent shows -
that our town Is taking steps to increase lhe
+ [l safely of our residents, guests and employees|
#LaKeParkFlorida #.akePark #WPBSO H u u s E H n L n
#PaimBeachSherifsOMce I N c U E

Town of Lake Park iI's aafe 1o 1ay |hal Lake Patk nss
peen voiking haid! £

Town of Lake Park
Exploring the Arts District in Downtown Lake
Park @

#LakeParkFlorida #LakeParkAnsDistrict
#Floridatvurals

SCOPE OF WORK
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MONTHLY NEWSLETTER

Development and Execution

Strategic Marketing will develop and execute twelve (12) monthly electronic
newsletters for the Town of Lake Park. A strong and consistent communication
between the Town and its community members can create safer communities and
more rewarding experiences for the residents. We will be covering a variety of topics
with the support of Town Officials as an information source including, but not limited
to, the following:

* Town Happenings
* Feature upcoming community events
» Commission/Town Hall meetings
* Did You Know? section
* Highlight town gems
* Historical moments
* Business Highlights
» Partner with a local business to include an ad/special in the newsletter
* Feature newly-opened businesses
* Public Safety Announcements
* Future Town Improvements/Developments
* Emergency Contact Information

Newsletter Distribution

Strategic Marketing will provide the Town of Lake Park with an electronic (.PDF)
version of the approved newsletter to host on the Town of Lake Park website. When
the Town provides an email list, Strategic Marketing will distribute each newsletter via
Mailchimp, an email service provider.

SCOPE OF WORK
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MONTHLY NEWSLETTER, CONT.

Newsletter Redesign

Strategic Marketing will develop an updated, fresh and colorful redesign of
The Insider that is cohesive with the Town's new public image.

THE itk
INSIDER

OFFICIAL NEWSIETTER
OF THI: TOWN OF L AK?
PARK, FLORIDA

OAME CHAMGING PROJECT
APTROVEL BY TOWHN
COMMISSTONT

Lorem ipsum, or l[psum as
itis sometimes known, is
dummy text used in laying
out print, graphic or web
designs, The passage is
attributed to an unknown
typesetter In the 15th

Sample

BUNICHTD

Creative

SR

in a type specimen book.
Lorem ipsum, or lipsum
as itis sometimes known,
is dummy text used in
laying out print, graphic

or web designs, The
passage is attributed to an
unknown typesetter in the
15th cenLorem ipsum, or
lipsum as it is sometimes
known, is dummy text
used in laylng out print,
graphic or web designs.
The passage is attributed
to an unknown typesetter
inthe 15th century who s
thought to have scrambled
parts of Cicera's De Finlbus
Bonorum et Malorum for use
in a type specimen book,
Lorem ipsum, or lipsum as
it is sometimes known, is
dummy text used in laying
out print, graphic or web
designs. The passage is

attributed to an unknown
typesetterin the 15th
century who is thought

to have scrambled parts

of Clcero's De Finlbus
Bonorum et Malorum for use
in a type specimen book.bus
Bonerum et Malorum for use
in a type specimen book,

I AKE PARK SARETY
MITIATIVE LOOKLING
TO STREMGTIEN
COMMUNITES

Lorem ipsum, or lpsum as
it is sormetimes known, is
dummy text used in laying
out print, graphic or web
designs, The passage Is
attributed to an unknown
typesetter in the 15th

TOWNIOF LAkE PARK WWW.LAKEPARKFLORIDA.GOV
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NEWS RELEASES

Development and Execution

The creation and distribution of consistent news releases are imperative to
improving the perception of the Town as a safe community in which to live, work
and visit. With over 30 years in the media industry, Strategic Marketing has long-
standing relationships with many local media companies. Our team will write and
distribute up to six (6) news releases for the Town of Lake Park and coordinate the
distribution of each release to the local media. Topics and news are to be provided
by Lake Park to Strategic Marketing. Each news release will be comprised of 300-
1,000 words and may include one image.

Topics can include but are not limited to:
* Health Safety/Crime Safety Efforts

* New Developments

* New Businesses

Newsletter Distribution

Our team uses a distribution method that ensures your news releases will be issued
electronically to local daily news media within Palm Beach County. Strategic
Marketing has access to contacts for the following media outlets in Palm Beach
County:

e, &7 eBSk

WPTV
pr— ~ OUTH -
ClLUU3 @ FLORIDA @PBS
 WIvx WESTPALM WXEL
]'2,:} NEWSRADIO
{{} |1 G The Palm Beach Post 4290 WJ NO

SCOPE OF WORK
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WELCI]ME BASKET +

INFI]RMATII]N PACKET

Strategic Marketing will purchase and prepare 144 welcome baskets for new residents
moving into the Town of Lake Park. We are basing our total count on data analyzed
from Zillow.com. Per the real estate listing website, there were 130 sold homes within
Lake Park in the last 12 months, as of September 2020. The baskets will contain
products and an information packet, also prepared by Strategic Marketing. The
basket will be presented encased in shrink-wrapped and decorated with a bow.

The final items included in the welcome basket will be decided after contract award:
however, the following are examples of what can be included:

* Navy Blue Basket

* Branded, Washable Cloth Facemasks

* Branded Can Coolers

* Sport Water Bottles

* Branded Reflective Wristbands

« Branded Reflector Lights

* Shrink Wrap Encasing + Decorative Bow

The information packet can include, and is not limited to, the following:

* Welcome Letter
* “Things to Do in Lake Park” Section
* Important City and County Contact Information
* Marketing Collateral from Local Businesses
* Product Samples
* Menus
* Coupons
* Brochures

'lltu[ul-l-' n

‘ limited

EAY

Product Examples SCOPE OF WORK
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BUDGET ALLOCATION

Strategic Marketing will Budget Allocation by Initiative (%)
complete the presented
scope of work for an
annual rate of $36,000 8% = Monthly Newsletter
paid in a monthly $3,000
retainer over a 12-month
period.

= News Releases

a Social Media
Management

= Welcome Baskets

Initiatives

Monthly Newsletter
(12) Newsletters $ 8,280

News Releases
(6) News Releases $ 4,968

Social Media Management
(12) Social Media Content Calendars $ 19,872
*8 Social Media Posts Per Month

Welcome Baskets
(144) Baskets $ 2,880

Total $ 36,000.00

SCOPE OF WORK
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REFERENCES

As specified in the Standard Terms and Conditions of this RFP, OFFERORS shall present the
details of a minimum of three references of work performed that is similar to the services outlined
in this RFP. (Additional references may be submitted on a separate sheet)

COMPANY NAME AND
CONTACT NAME

ADDRESS CITY, STATE, ZIP
PHONE & FAX NUMBER

Oc%n“o\

HOO0 WISl \woun
Boynton Beocnh ,BL 22420

i E-JT\\Q’ | Date(s) Service Provided _ \ Q. Q 2- to__fvesent
PHONE.: p X
Low MO0 oy, - — 201 2728~ S0&T

2.
%\98(10%5

DASH 0 VS HwWY A

Loura umma

Golf Nero Pegchn , FL 22060
(I Date(s) Service Provided 2.0\ ¥ i Df?&?_f\\’
Mamdmn PHONE: (4997 604 - 4053

Quimby,  FAX:
*Paim Beath | 400\ & F\a@ef DY
HONVRsY  [\nlest Do Beotn  FL 32406
Date(s) Service Provided _ AU ¥ to @(%&X\¥
Peoorah PHONE: (&G 2\0 - (Al
Moo A |
‘Lowo Ofces (1001 & Qongress Rye, N
ook Bouron Beotn | B, 224260
SOYWUOﬁL Date(s) Service Provided _to

PHONE: (2@)) 120 - 2440
[ FAX:

REQUIRED SUBMITTALS - REFERENCES
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CAPITOL
CARPET & TILE

and Window Fashions
BOCA RATON | BOYNTON BEACH | ROYAL PALM BEACH | PALM BEACH GARDENS | DELRAY BEACH

Lou Morano
Capitol Carpet & Tile
500 Industrial Way, Boynton Beach, FL 33426

To whom it may concern:

I have used Strategic Marketing for over 30 years. They have their customers’ best interast at the top of
their minds, 100% of the time. They actually, in some Circumstances, have advised my company to do
some things in which they did not receive a commission because it was the right thing to do for my
company.

They are extremely efficient and one of the best media buyers If not the best media buyers in the industry.
They have an entire team with Individuals specializing in each facet of advertising. | would highly
recommend Strategic Marketing.

\ / /] .
A B
Lou Morano Date

President, Owner of Capitol Carpet & Tile

REQUIRED SUBMITTALS - REFERENCES
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VERO BEACH

Meradith Quimby
BigShots Golf

3456 US HWY 1

Vero Beach, FL 32960

To whom it may concemn,

We are a large, locally owned business in Vero Beach, FL and prior to our grand opening back
in September of 2018, we were in dire need of a company that could take us by the hand and
help us to properly market our business. Strategic Marketing and their wonderful team of
experts were able to do just that and they have been helping us ever since. Our business often
raquires conltact with tham cutside af normal “business hours™ and they have never hesitated to
help at any hour, Their willingness to constantly be accessible and get the job done has been a
life saver for our business and | would racommend them to anyone seeking that kind of
guidance. For us, they have helped with marketing strategles, maneuvering through social
media avenues, webslite design and hosting, graphic design and so much more! f these are
areas in your businass that you are struggling with and are logking for some direction, calling
Strategic Marketing will be a great start!

Wl _Ynho

Mare h Quimby =~ "—(
Marke!:ng & Events Director

REQUIRED SUBMITTALS - REFERENCES
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PALM BEACH

v

B,

Deborah L. Morgan

Paim Beach Harvest

4601 S Flagler Drive

West Palm Beach, FL 33405

To whom it may concern,

We are a nonprofit organization that focuses on feeding the hungry in Paim Beach Caounty and
throughout Florida. Our working relationship with Strategic Marketing dates back to our
inception as an organization over 20 years ago. Their team has provided strategy and
management services to cover our digital marketing and public relations efforts. Their services
include brand development, website design/maintenance, social media management and
public/media relations. We are highly satisfied with the work that the team at Strategic has
completed for us, and would definitely recommend their services to a business or organization
that is looking for marketing, advertising or public relations solutions.

o ale e’ 743 - R0

I

Deborah L. Morgan Date
Execulive Director

REQUIRED SUBMITTALS - REFERENCES
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SIMILAR WORKS

TOWN OF LAKE PARK - CRA

Not only is our office located two miles away from the Town of Lake Park, but our agency
has had the pleasure of working with the Town of Lake Park's Community Redevelopment
Agency over the last year. This has given us incredible insight into the community and local
businesses, and has allowed us to grow relationships with several town employees.

SERVICES RENDERED
Branding Development

Social Media Management
Social Media Advertisement

SPECIAL PROJECTS

Town Beautification
Promotional Videos

LIVING LEADING LAVISH
LIVELY LEARNING LOCAL
LODGING LOYAL LISTED

LIMITLESS LIFELONG
LEISURE LAKE PARK #

REQUIRED SUBMITTALS
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SIMILAR WORKS

FLORIDA DEPARTMENT OF ENVIRONMENTAL PROTECTION

The Florida Department of Environmental Protection hired Strategic Marketing for the
production of public service announcements for the Coral Reef Conservation Program. We
created brand awareness media campaigns across digital radio and social media platforms,
garnering 900,000+ impressions.

SERVICES RENDERED

Production and Editing
Media Buying
Social Media Advertising

Ftorida's Coral Program
Sponsared Q

Protecting Our Coral Reefs is Simpler Than Ever!

f ' S .
“Learn.more'at www.soltheastfloridareefs.net

SOUTHEASTFLORIDAREEFS MET
Acting Above to Protact What's Below

Leam More

SEAFAN NET
Submit a report or learn more

00 » 1 Comment 29 Shares 19K Views

o Like

REQUIRED SUBMITTALS
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SIMILAR WORKS

PALM BEACH HARVEST

Strategic Marketing originally developed Palm Beach Harvest's logo in 1998 and through
our continued relationship, we have had the opportunity to work on their marketing efforts
over the years. Through an improved brand perception, Palm Beach Harvest was able to
secure numerous large donations, acquire new partnerships and grow their team of loyal
volunteers. Our public relations initiatives landed a feature story with WPBF in April 2020.

SERVICES RENDERED
Public Relations
Brand Development

Website Design
Website Maintenance

- . Y
L Caf -~
L LJ - Ly

b L novie boo

Fowd anha. chuschas 21 olbwi hanprodis Inty on
o 4 Gad 8 gy b Pumem o B e 2y o
[ R

JENRARTEVRE Y

REQUIRED SUBMITTALS
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EXPERIENCE

(Copy and complete one form for each contract for similar work)

camrsceNames_ 100008 Lak e Parv - CRA

Address: 62)6 ;D Ve,
Loxe, Poxv.  ¥u BP0
City State Zip Code

Please list three (3) cunrent references directly responsible for overseciug the above contrat,
T T Y T T
M@l PogstreicnPubie 10k Ofcer | 6@ %82 -1%1a | 561 )88 - 23
QQOMD‘ﬂgO&iﬂo [Town Manoger | B6\ ) EEL-304_| ©6 ) 8R1-33¢)

3 P Tomner  [HR Divedior | e ) 8219 | () ) 651234

Contract start date 07 /(OX / \Q  Contract expiration datcQ7 /0D / 2\
(NOT INCLUDING FUTURE EXTENSIONS)

Docs the contract have a renewal or extension option? Ff YESONO

If yes, how long? _ 1 U%Qﬂl(

If yes, has the contract been extended or renewed? lfYES UNO

If yes, how many times? _{ mg,g,_(m ,'20\
IFor how long has the contract time been extended ;PQM%D,MV\ > ,_102\

Has your company ever requested a rate increase or additional compensation during the term of
this contract? 0 YES}J NO

If yes, please state the reason for the request and if the increase was granted?

Starting Contract Amoun&b& Q000 s
Final Contract Amount &E;E—j;)‘_(m_ I

REQUIRED SUBMITTALS - EXPERIENCE FORMS
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EXPERIENCE

(Copy and complete one form for each contract for similar work)

Contract Name: ["'k}[fdg_&ﬁ@&(mﬁ{\\' ok eﬂ\\[\ﬂ)ﬂﬂ’\ﬁﬂ\'&\vmm

Address:
2A00__Goxmonweattin Bwd.
Tolonoaesee, | FU 32290
City State Zip Code

Please list three (3) current references directly responsible for overseeing the above contragt.
- L . & "v :

@mﬁgdi{ : [JobTitle | Telephone Number Fax Number |
_l.-ONE(} oA _?@e&tiom@r (BOBHYT1AD- 2\ ()
B s Lo PP P

3 | [ T O T

DATE OF CONTRACT
Contract start date ~ / 1 OR  Contract expiration date 00/ O\ /7 \Q
(NOT INCLUDING FUTURE EXTENSIONS)

Does the contract have a renewal or extension option? ;ﬂ YESONO

If yes, how long? _A-_Léf_m(_ ——

If yes, has the contract been extended or renewed? [ YES[I NO

If yes, how many times? MO.YIU% Hmes since 2008

For how long has the coniract time been extended A YZeU ol )

Has your company ever requested a rate increase or additional compensation during the term of
this contract? 0 YES A NO

If yes, please state the reason for the request and if the increase was granted?

Starting Contract Amount _gﬂ_lﬁﬁ(){]_
Final Coniract Amount ﬁ m -

REQUIRED SUBMITTALS - EXPERIENCE FORMS
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EXPERIENCE

(Copy and complete one form for each contract for similar work)

Contract Name; F)Cl\m ?@m H(lf\f(’b'k‘

Address: L\kOOX_ % F\O\(E\’\G}( Dr
Wk ‘Yolm Beoln. BL 32O
City State Zip Code

Please list three (3) current references directly responsible for overseeing the abave contract.
- . S . "‘-

_Cd@t_iirtllﬁqc : 'J_(i'l-)H'ITtli'___'____'_ . ﬂ%lcghoﬁg-NunE_ér _*—'__IENifm_bir __ -
Te %Y\ Execuwe .
L Momon | Owedor  |GQL2\0-beA [ )

oy | Aesisony | aemzaaseen | )

- ames .
3. Mgf_qag_ ﬁﬁ%\ﬁ"&“‘*’_ (601 )30 - -blA\ | ( )

DATE OF CONTRACT
Contract start date (Y| / O\ /20 Contract expiration date 04/ O\ / 2\
(NOT INCLUDING FUTURE EXTENSIONS)

Does the contract have a renewal or extension oplion? Qf YESONO
If yes, how long? _ A %QQ!
If yes, has the contract been extended or renewed? L?_'f YESO NO

If yes, how many times? M .Uuﬁq_j‘\ mes. sanee \aag
For how long has tlie contract time been extended 1. gé({_&‘(—_ _ L

Has your company ever requested a rate increase or additional compensation during the term of
this contract? D YIS IJNO

If yes, please state the reason for the request and if the increase was granted?

Starting Contract Amount M { QDQ LI

Final Confract Amount

REQUIRED SUBMITTALS - EXPERIENCE FORMS
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TIME + BUDGET MANAGEMENT

The following calendar an example of how the phases for each initiative are executed.
We will usually start development at least two weeks prior to publication deadlines,
while leaving enough time for client review and approval.

The annual budget will be dispersed across 12 months for a total of $3,000 per
month.

Calendar Example

Q4 2020

Month October November December

Weeks (Monday Start)] S 12 19 26 2 9 16 23 30 7 14 21 l 28

Newsletter

Gather Town News + Info

|
1 i
Development !
Approval _
Publishing
|

Soclal Media Calendar }

Development | ,
Approval

Scheduling

Press Releases
* Completed on an as-needed basis

Gather Data + Development

Approval & Distribution

Monthly Retainer $3,000 $3,000 $3,000

REQUIRED SUBMITTALS
35



ORGANIZATIONAL CHART

TERRY MURPHY
President + CEO

CHRIS SOMMELLA
Vice President, Media

ANASTASIA
STEFANOVA
Media Coordinator

NICHOLAS LUCIANO
Paid Media Specialist

MARY MURPHY
Vice President

ALAN SCHULMAN
Business Manager

JOHN MOLLOY
Creative Director

DIANE CABRERA
Bookkeeper / Editor

KRIS AYRES
Project Manager

KAYLEE REPPEL
Project Coordinator

ANNETTE IZQUIERDO CASSIDY HUGHES
Account Manager SM Account Manager

TIFFANY KENNEDY
Account Manager

REQUIRED SUBMITTALS
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STATEMENT OF

ANTICIPATED WORKLOAD

Through our 28 years in business, we have experienced a variety of clients, projects
and deliverables. Our staff is accustomed to a fast-paced environment while never
compromising on quality and accuracy. We are trained to anticipate changes and
additions of work and are highly adaptable when changes are unforeseen. We can
shift priorities for clients as needed and are in constant communication with each
other in order to manage our clients’ expectations and our workload. If specific needs
arise during the course of a project’s implementation, new talent will be added to the
team.

REQUIRED SUBMITTALS
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OFFEROR’S CERTIFICATION

I certify that this Proposal acknowledgment is made without prior understanding, agreement
or connection with any other corporation, firm or person who has submitted a Proposal, and
is in all respects fair and without collusfon or fraud. I agree to abide by all conditions of this
Proposal and certify that I am authorized to sign this document as the OFFEROR. By
signature on this form, OFFEROR acknowledges and accepts without limitation, pages 1
through 28 inclusive of this Request for Proposals (hereinafter referred to as “REFP”) as well
as any speclal Instructions if applicable.

CORRECT LEGAL NAME OF OFFEROR:

STRATZS)C MARKET NG LLL
SIGNATURE OF OFFEROQR’S AUTHORIZ@_,A@ T
S e SO

| L
TITLE:
p(\ MVAG | ch’r)ﬁm%c

TYPED/PRINTED NAME OF AUTHORIZED AGENT:;

TTERENCE T .TNuroHY

ADDRESS:

E&IS M. ILITARY AL <U(F Bzoz
PAUN P GARDEDS, FL 3390

(Sl > (I8 1S5

REQUIRED DOCUMENTATION - OFFEROR’S CERTIFICATION
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PROPOSAL FORM

In consideration for the performance by the Offeror of the services to be provided in response to
the servicgf’ solicited %3,1) RFP, the Town shall pay to the successful Offeror a monthly retainer of

i

INDIVIDUAL BUSINESS ENTITY O ARINbR
By: \ CTTNA '\/ ,E(ZZWCCS %\A(LPUV

(Signatyure) (Prmt name)
Address: g(’l S Ml \}I'C W/l { r(M S (.M,’?'ﬂ/ E ioys
ﬂ\[m Ploch Gandens | F'L, 35410
Telephone: GU!) (g fg «LISS Fax: (Sk!y (o g% fiSk

(both with area codes)

E-mail Address of Signatory: "‘t [fY\UUf) )h ll @, "H’\ W\ Cﬁ’rra 'f @ \ l C COM/L

Company Website: (,UbU[M ‘ tl kk !t‘ ﬂ Y a {'(’g LC e CVV\
DUNS Number: q& - OleY- _(_{? W
Social Security Number (OR) Federal Identification Number (FEIN): 3?’ i L"’] ({ 035 2/

CORPORATION

By: — I
(Signature) (Print name)

Address:

Telephone: _ FAX: (both
with area codes)

E-mail Address of Signatory:

Company Website:

DUNS Number:;

Federal Identification Number (FEIN):

REQUIRED DOCUMENTATION - PROPOSAL FORM
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State Under Which Corporation Was Chartered: I
(If a foreign corporation, the date the cor pornuon was authorize (o do business in the State of
Flovida) _

Corporate President:

" (Print Name) -
Corporate Secrctary: R
(Print Name)
Cotporate Treasurer: e
(Print Name)
CORPORATE SEAL
Attest By:
Secretary

The following individuals are the designated contacts assigned to the Town:
VENDOR SERVICE REPRESENTATIVE (REGULAR WORK IIOURS)
Name:, ANLHE ,Z[?Vief'(fo / GGSS'I‘J ;7
895 Iv- Military Treal &u;oB 02, G, L350
Telephone '?l" I W% 3’66 ( ext /7(ﬂ ﬂnﬂﬂﬂ@ c’x{‘ oY - GQ_S,;JCI{J’)

Email Address: 0” 4 Qyﬂ‘if‘ @ mmkbh‘al@’( Pom/ J;ﬁ?tt;’isw J!C).
N

VENDOR SERVICE REPRESENTATIVE (AFTER WORK HOURS, WEEKEND &
HOLIDAYS):

Name:_ SV, A (Cb‘p'{i"_ e e
Address: Sane Ay AJQOVQJ

nene,8 [Annefc:
Telephone :( )&HP CAYlL -39S -BAYE | S| ‘Lfgq "?"’C’>

Email Address: M»_ao_a@a@_-___ .

REQUIRED DOCUMENTATION - PROPOSAL FORM
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ANnNE M. GANNON  P.O, Box 3353, Wes! Palm Beach, FL 33402-3363 HLOGATED AT*

CONSTITUTIONAL TAX COLLECTOR  Www.pbelax.com Tel: (681) 3652284 8895 N MILITARY TRL STE B202
SHEERAIN BaEY CaRS PALM BEACH GARDENS, FL 33410
Serving you. :
TYPE OF BUBINESS OWNER CERTIFICATION £ RECEIPT SOATE PAID AMT PAID BILLZ
|’i £4-0072 ADVERTISING AGENGY BYRATEQIC MARKETING1 INC 1520, 24062 - OR30HS $46.00 BAOIT4900
This document s volid anly when recelpled by the Tax Collactor's Offtce. STATE OF FLORIDA
PALM BEACH COUNTY

2049/2020 LOCAL BU?INESS TAX RECEIPT

STRATEGIC MARKETING1 INC LBTR Number: 2018105179

STRATEGIC MARKETING1 INC EXPIRES: SEPTEMBER 30, 2020
2695 N MILITARY TRL STE B202
PALM BEACH GARDENS, FL 33410 This tecalp! grants the privilege of engaging in or

managing any business profasslon or accupation
wilhin Its Jurladiclion and MUST be consplcuously
displayed at the place of business and In such a
mannar as lo ba opon to the view of the public.

Stralagic Mﬂrkeﬁﬁb e 1 Operating Munl e = )
—_— 10068
Tax Collector, Palm Beach County
Date -  Type Reference » e
9/1/2020 Bl  B40169264 Ong'nalﬁgnag Ba'anceGBDgg Diecount Pa\gg%nt
4 ; .00
Check Amount 66.00
Main Checking * SM1 change to SMi LLC 68.00

»

PRIOTEEDN N
e L ——re W (e,
. —r ik e 12ty

Change of ownership, business name or address must be reported [0 OUT OflCE aNTTENUILS UV BPIICAIIT oy & st soos s v o
if this entity Is no longer In business, undér penaity of petjuty sign, date and return the bottom stub,

Delinguent Local Business Toxes are also subject to a $10 collcction fee, delinquency penalty of 10% for the month of October,
plus an additional 5% penalty for each month of delinquency thereafter,

Fallure to pay the raqulred business tax and obtaln the required recelpt within 160 deys after the Initlal notice of tax due may load to aivil
actions and penaltles. These include court costs, ransonahla attorney's faes and addlltonal admlnlatrative costs Incurred as a result of
collection oﬂnrtsilll'uc:want to Flotida Statute 205,053(3), o ponalty of up to $260,00 may be Incurred pra-lawsutt and up to $500,00 onco a
lawsuit has boen flled.

AMOUNY DUE WHEN RECEIVED BY FEBRUARY 1, 2021
SEPTEMBER 30, 2020 | OCTOBERS31,2020 | NOVEMBER 30,2020 | DECEMBER 3, 2020 | JANUARY 31, 2021 5250 PENALTY
$66.00 $72.80 $75.90 $89.20 $02.50 $342.50
CURRENT DELINQUENT DELINQUENT DELINQUENT DELINQUENT DELINQUENT

REQUIRED DOCUMENTATION - LICENSES
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d40159 01/10/20

e : 5 DR-1
Certificate of Registration i)y
Issued Pursuant to Chapter 212, Florlda Statutes
FLORIDA — e e
| 60-8017047232-1 [ 01/08/20 _
Caertificate Number Registration Effective Date
This certifies that
STRATEGIC MARKETING LLC

8805 N MILITARY TRL STE 2028
WEST PALM BEACH FL 33410-6284

A
has met the sales and use tax registratlon raqulraments for the business location stated above and Is authorized to collact and remit
tax as required by Florida [aw. This certificate Is non-transferable.

This is yowr Bales & Pise Yax Certificaia of Hogistration,
Neitach and Postin o Conspicuans Place.

Notify the Department Immedlately if you change Submit a new reglstration (onfine or paper)
your: . . when you:

¢ business name; * move your business location from one Florida

o malling address; county to another;

¢ |ocation address within the same county; or ¢ add another location;

+ close or sell your business, o purchase or acquire an existing business; or
You can atso notify the Departrnant when you s change the form of ownership of your business.

temporarily suspend or resume your business
operations. The quickest way to notlfy the
Department Is by visiting
florldarevenue.com/taxes/updateaccount.

Below is your Flovida Anbual Resale Certificate for Sales Iax.
Maw dealets who vegistor afler mid-OQctober ares issued annual resale
caikificatas that expire on Dacember 31 of tho following year,
Lhese voriificates ave valid_innoadiniely.

DR-T1R, R. 10419

: DR-13

! | 2020 Florida Annual Resaie Certlficate for Sales Tax R. 1049
] This Certificate Expires on December 31, 2020

FLORIDA

Business Name and Location Addrass Gertificate Number

STRATEGIC MARKETING LLC 60-8017947232-1

8895 N MILITARY TRL STE 2028
WEST PALM BEACH FL 33410-6284

By extending this celificale or the certificata number to a seling dealer to make eligible purchaszes of taxable property or sarvices axempt from saleg
tax and discretionary 2ales surlax, the person or business named above certifiea that the 1axabte propedly or services purchased or rented wifl b
resotd of re-ranted far one or more of the follawing purposes: L

» Resale us tanglblo parsonal gaoparty. + Re-renle! as commercial real property. o incarposalion as a matenal, Ingredient, or

s Re-renisl as \anglhle parsonal peoperly. + Incorporalion inta fangible psrsonal property being componont pa-t of tangdble personal prapary

¢+ Resala of services, ropalrad. that i3 bekng produced for sgle by manufaciuring,
+ Ao-rental as ranslent renlal property. compourkding, or procassing,

Florida law provides for ¢riminal and civil penalties for fraudulent use of a Florida Annual Resale Cerlifioats.

REQUIRED DOCUMENTATION - LICENSES
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2020 FLORIDA LIMITED LIABILITY COMPANY ANNUAL REPORT
DOCUMENT# L19000300892
Entity Name: STRATEGIC MARKETING LLC

Currant Principal Place of Business:

8895 NORTH MILITARY TRAIL
SUITE B202

PALM BEACH GARDEN, FL 33410

Current Malling Address:

8895 NORTH MILITARY TRAIL
SUITE B202
PALM BEACH GARDEN, FL 33410 US

FE! Number: 37-18G60362
Name and Address of Current Reglaterad Agant:

MURPHY, TERENCE JOSEPH
8895 NORTH MILITARY TRAIL SUITE B202
PALM BEACH GARDEN, FL 33410 US

FILED
Mar 28, 2020
Secretary of State
3964938959CC

Cartificate of Status Deslred: No

The above nomed eniily avbmns ihis alal 1 for (e puvpose of changing fis registerad office or reglelerad agant, or both, i the Stele of Fiovits.

SIGNATURE! TERENCE JOSEPH MURPHY

03/26/2020

Eleclronic Signalure of Regialered Agent

Authorized Person(s) Detall :

Dale

THle MGR Tive MGR

Name MURPHY, TERENCE JOSEPH Name MURFHY, MARY PYLE

Address 8895 NORTH MILITARY TRAIL SUITE Addrass gg%g NORTH MILITARY TRAIL SUITE
B

City-State-Zlp: PALM BEAGH GARDEN FL 33410 Clty-State-Zip: PALM BEACH GARDEN FL 33410

| hareby cortdy Ihal e hlermaton bxsoaled on tis (opor of supplmental repod 15 tnss 8od &dvutelh and thal my alctronk Lt Kol Nave ha same Myl elfed on i made wider

ot that § At 3 manegng mmber o mansger of Uhe TmTed Ry company of 1he reCed ! of ruales empontred fo sraduls Ny Pepuel &k recprved by Chagdor 608, Fioeida Stahdes, and

thot aly A B0pe 8B GBS, OrOn an allechmant with a3 othar Bk aapowarad

SIGNATURE: MARY P, MURPRHY

MANAGER

03/26/2020

Elactronic Signature of Stygalng Aulhorized Person(s) Delall

Dale
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COVER LETTER

TO:  New Piling Section
Diviston of Corporotions

Strategic Marketng, LLC
SUBJECT":

Name of Limited Liability Company

‘'he enclosed Articles of Organization and fec(s) are submitted for filing.

Please return all corrcspondence conceming this matter to the fotlowing!

Carter Dowas, Esq.

Name of Person
Jeck, Harris, Raynor & Jones, P.A.

Firn/Company
790 Juno Ocern Walk, Suitc 600

Address
Juno Beach, FL 33408
City/State and Zip Code
cdowns@jhrjpa.com

Z-mail address: (o be used for future annual report notification)

PFor further information conccening this mutter, please call:

Cacter Downs 561 713.2098
at ( )

Name of Person ArcaCode  Daytime Telephone Number

Enclosed is a check for the Inllowing amount:

S 125.00 Filing Fee DSIJ0.00 Filing Fee & $155.00 Filing Fee & $160.00 Filing Fee,
Certificate of Stats Certified Copy Certificate of Status &
(additional copy is enclosed) Certificd Copy
(additional copy is enclosed)

Mziling Address Streel Address

New Filing Section New Filing Seetion

Division of Cotporations Division of Corporstions
P.0. Box 6327 Clifton Building

Tallahassce, FL 32314 2661 Bxecutive Center Clecle

‘I'allahassee, FL 32301
REQUIRED DOCUMENTATION - CERTIFICATE OF INCORPORATION
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ARTICLES OFQRGANTZATION FOIR (Y ORIDA HIMITED LIABILI(Y COMPANY
ARTICLE ] - Name:
‘Tho name of the Limlted Liabitity Company Is:

Susicglo Marketing, LLC
{Mus{ contala the wurds “Limilcd Liabitity Company, "L L.C.,” or “"LLG.")
ANTICLET - Addreast
‘The mailing address and street eddress of the principal office of the Limhed Liabllity Company fs:

Eriucipal Otfico Addyegs: Malllng Addresy;
8895 North Mllitary ‘Tyall 8895 Noxth Military Trall
e = U BR02 - = oY= Tunte 1202
Palay Beach Goerdens, BL 33410

. Yolm Dench Gordooy, FLIIL0

ARTICELE 1T - Reglstered Agent, Reglstored Office, & Reglitered Agent'a Sigaature:
(Tho Limiited Lisbility Company cannol s¢evo as Its own Registered Agenl. You must dosignate an fndividusl or

n =
anottier business enllly with on nclive Florids registeslion.) o ?;' ia
v | mey x

‘ L
‘The nare and the Plorida sireel addrosa of the reglstered sgent are: g <
Tetonse J. Muspby ¥l oo
Nao ! > ’::7’
4895 North Military Trail, Sulte 3202 My, =
Tlorida siccet address (PO, Box NOT, sccopiabla) - ;I 3.-
Palin Beach Oardons _ FL 33410 =

City Stats Zp

I{oving been naned or registered ageni ond (o accepl service of procoss for the above stated Hnlted labitity company ai the
place designated in this ceriificate, I heraby accept the appolniment as reglstered agen! and agree te aci In this copacity. |
Sfurther agres lo conply with the provistons of all statules relating (o the proper and complete performance of iy iiiles, and !

am fomillar with and accept the obligations ofwyugmmd ageit as provided for (n Chapler 603, F.8.
H—% 1

Reglstered Agent's Signsture (KRQUIRED)

(CONTTNGRD)__

REQUIRED DOCUMENTATION ~ CERTIFICATE OF INCORPORATION
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ARTICLE V-

"AMBR" = Authorized Mesnbcr
"MOR" » Manager
MQOR

Namng and Address

The name and address of cach peeson authorized to msnsgo and control the Limited Liebility Company:
Tilde:

.
o]

Jecenco I, Murphy
8895 Noith MIl

Palm
MUR

4il, Suito 3202
Beaoh Onrdens, RL 33410

Yoo b Muphy
3895 North Military Tvall, Sulto B202
Palm Beach Gardens, I, 33410

(Uss attachnient If necessary)

ARTICLEY: Rfteclivo date, ifother than {
(I€8n offectivo data s listed, the da

ho date of flling: + (OPTTONAL)
to must be apecific and camnot be more thaw flve business days prior 19 or 90 days nftep
thie dato of filing)
Notot Jthe date Insericd In this block does not meat the applicable siatviory Mg requirenteats, this dato will nod bo listed as
tho dociment's sfttetive dato on the Depastmont of State's records, n =
) e
ARTICUE Vs Orther provisions, Iany. Ay =
= Z
e 2
f‘; ' -:“. p—
- mioae
REOURED SIGNATUQE.':—-— '-""""\ f-...__7 ;.".'1 . ‘ :-5-,
\< —— & __’-‘\_1 Ff.' b
Slgnatureof 8 member or na nuthorlze
This docunient Is executed in hecordanco with [}
Tan aware thot any false Informat
consitutes a third depres felony

'
n{pHVo N r6ambe "
1 605.0203 (1) (b), Rlosl Siall.lb»/
ion submiited In @
Leranco J. Mumph

tNn

- ;

’\ !

wnent to the Departinent of Siato < m
817.155,1.8.

et

Typed or printed name of sigats -
Diling Fees;

$125.00 Riling Fee for Artictes of Orgnnlzation and Desl

$ 30.00 CerlfNed Copy (Oplicoa))

gontlon of Reglslered Agent
§ 5.00 CortiNcats of Status (Optlonal)
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9/16/2020 Detall by Enilty Name

Divislon o CORPORATIONS

\

1 Dt of
;ﬁ"fx} )ff/-Ol'g CORPORATLONS
R i , i officiol St of Floride webnie:

Denadmontof Siate / Divdslon of Carposmtions / Search Records / Search by Entity.Nama /

Detail by Entity Name
Florida Limited Liability Company

STRATEGIC MARKETING LLC

Flling Information

Document Number 19000300892
FEVEIN Number 37-1980362
Date Flled 11/48/2019
Stale FL

Status ACTIVE
Pringlpal Address

8895 NORTH MILITARY TRAIL

SUITE B202

PALM BEACH GARDEN, FL 33410

Changed: 03/26/2020
Malling Addross

8895 NORTH MILITARY TRAIL
SUITE B202
PALM BEACH GARDEN, FL 33410

Changed: 03/26/2020
Reglstored Agant Name & Address

Murphy, Terence Joseph
8895 NORTH MILITARY TRAIL SUITE B202
PALM BEACH GARDEN, FL 33410

Name Changad: 03/28/2020
Authorized Porson(a) Detall
Namb & Address

Tille MGR

MURPHY, Terancas Jossph

8895 NORTH MILITARY TRAIL SUITE B202
PALM BEACH GARDEN, FL 33410

Titte MGR

MURPHY, MARY PYLE
search.s unblz.orgflnqulryICorporauonSeamhISaarchResultDelail?lnqulrytype=Enli\yName&dlreclloanesInillal&aesrchNameOrder=STRA‘IEGICMA. o

12
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911812020 Detall by Entily Name

8895 NORTH MILITARY TRAIL SUITE B202
PALM BEACH GARDEN, FL 33410

Annual Reporls

Report Year Filed Date
2020 03/26/2020
Document Images

Q2012020 - ANNUAL REBORT | ViewIimage in POF format |
1118/2019 -« Flonda Limitod Liability View Image h_PDFmat_ |

Mer Z4a Degartment of Stals, DAY 7 of Coepargiong
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" STRAMAR-01 ~ SBUSINESS
ACORD CERTIFICATE OF LIABILITY INSURANCE “osr21i2020

THIS CERTIFICATE IS (SSUED AS A MATTER OF |NFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFIGATE HOLDER, THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED
REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

IMPORTANT: (f the cortiflcate holdsr 1s an ADDITIONAL INSURED, tﬁa policy(ies) must have ADbITIONAL INSURED provisions or be endoraed.
If SUBROGATION IS WAIVED, subjact to the terms and conditions of the policy, certaln policles may require an endorgement. A statement on
thila certificate does not confer rlg_hts to tho certificate holder In llau of such endorsement(s).

INDICATED, NOTWITHSTANDING ANY:
CERTIFICATE MAY BE ISSUED OR

THIS I8 TO GERTIFY THAT THE PDLIB&?\O &Buyﬁé‘kf‘h
[

EXCLUSIONS AND CONDITIONS OF sw

RYAIN
ﬂOUCILS

TYPE OF INSURANCE

L‘m

muq'r uwam

PRODUCER SiRHpaer ~ -——_—_«
Coledinas Insurance Group, a Marsh & McLennan Agency LLC compan PHONE 5 | @ )
4400 POA BIvd, Suite 1000 gonoy PanY. | (K, o, exy; (661) 622:2650 Nl =
Palm Boach Gardens, FL 33410 diflhss. noreply@ceoledinas.com —
Oy, HSURER(S) AFFORDING COVERAGE | wmcs
S m'.g. a ; | msunen n;Scoltsdalo Insurance Company 141207
WAURED  Stratoglc Markofing LLC; Smalkink Internet Strataglas; Gate NEURERR: - - S
Force Digital Technnlogle |\NSURERC:
8356 N My Tr | 48203 DpusRt = :
ra
Palm Beagh Gardenp;?’. mu i LHBVRERE. - -]
B 1 INSURER F ;
W
COVERAGES _ S CERTIFI m‘,ﬂﬂumnﬁn REVISIONNUMBER:

D BELOWHAVE BEEN (SSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD
CONDITION OF ANY CONTRACT OR OTHER DOGUMENT WATH RESPECT TO WHICH THIS

GE, AFFORDED BY THE POLICIES DESCRIBED HEREIN 1S SUBJEGT TO ALL THE TERMS,
SHO\I'\NW HAVE BREN REDUGED BY PAID CLAIMS.

|B?R
A x COMMERCIAL GENERAL LIABILITY
| et amsanor | X ] oceur

LI

_c.k LAGG mmiewm
X | roicy [ Iggv

POLICY EFF | POLICY EXP
{MMODNYYY) | (WD Ui A
| EACH QCCURRENCE _ 1,000,000
062712020 | 08/27/2021 | PRIRG I QATHIED oy 100,000
| MEDEXP (Any oneparsaa) [ § — 5.009
| PERSONAL & ADV INJURY __|. 1,000,000

GENERALAGGREGAIE

| ROLUCTS - & _Ellﬁ%ﬁ._i___
NON OWNED A

nutononu.e u:\‘gu.nv ‘ii:

| COMUINED SINGLE LIAIT |
|En. [1) N—

ANY AUTO iy BODILY 1! e 7

| oWED SCHEQULED s 2
. Au'rosomv w AUTOS BODILY INJUIRY {Por ecckisnl) | $
|| Aoy wv JAANGE .
i g
UMBRELLA LIAB 0coURls, gxgn&:cunwg s
EXCESS LiAB CLAIMSMADE - s
[ Joeo | [herennons ' e L
N ERPLOVERS LIRBILITY vaEley ‘ ,..Lawult [_LE&_____ -
4

e el | eubousoar,, s :
o mmmm EL DISFASE wli S——
DESERIPTION OF QPERATIONS balo Btk lmr_l.um;i_—' -

_, s =

CANCELLATION

Town of Lake Park
536 Park Ave
Lake Park, FL 33403

|

SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED PEFORE
THE EXPIRATION DATE THEREQOF, NOTICE WiLL BE DELIVERED IN
ACCORDANCE WITH THE POLICY PROVISIONS.

AUTHORIZED REPRESENTATIVE

bt Werolurnn

‘RD 26 (2016/03)

© 1988-2016 ACORD CORPORATION. Al rights reserved.

The ACORD name and logo aro roglatered marks of ACORD
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Ao CERTIFICATE OF LIABILITY INSURANCE _____aomuss ™"

—_— —

THIS CERTIFICATE IS [SSUED AS A MATTER OF INFORMATION ONLY AND GONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS

CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED
REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

IMPORTANT: If tho certificate holder {5 an ADDITIONAL INSURED, the Eollnm(lu} must hava ADDITIONAL INSURED provislons or be endorsed.
If SUBROGATION IS WAIVED, subjact to the torme and conditions of the policy, cortaln policlos may require an andorsement. A statoment on

this cortlficate doos not confer righta to tho cartificata holder In llou of such endorsomont(s).

10DUCER SRNERCT Paychex Insurance Agency Inc
PAYCHEX INSURANCE AGENCY, INC. i = — - — Bl T A
150 SAWGRASS DRIVE PHONE cry 772080860 |G, 685.380-7426
ROCHESTER, NY 14620 _5%1{%88 __Ce"‘@l‘fy"h”‘ﬂf“ B - o B
o - ' |L meurer@arroromscoverace | RAIGH
SURED | INSURER A: Technology Insurance Company 42376
STRATEGIC MARKETING LLC 5 —
2895 N. MILITARY TRAIL B (——
SUITE B20 INSURER C:

2
PALM BEACH GARDENS, FL 33410

INSURER D:
INSURER E:
INGURER F:

OVERAGES CERTIFICATE NUMBER: REVISION NUMBER:

THIS 1S TO CERTIFY THAT THE POLICIES OF INGURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSUKED NAMED ABOVE FOR THE POLICK FERIOD
T ATED. NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOGUMENT WITH REGPECT TO WHICH THIS
S ACATE MAY BE ISSUED DR MAY FERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN 15 8UBJECT TOALL THE TERMS,
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAMS,

] YYPE OF INSURANCE E\D%L R POLICY NUMBER POLICY EFF | POLICY exﬂ LIMITS
i NS {MMODNYYY) | (MMDOYYYY)
GENERAL LIABILITY FACH GCCLURHENCE $
| COMMERCIAL GENERAL LIABILITY gﬂms 1? Erii.'min " R R
— - MSES ocouienoul s —
1 fuams o oeun MED EXP (A ona parsan) s
L. I e == == PERSONAL & ADV INJURY $
By, | = GENERAL AGGREGAIE 3
[N AGOREGATE LIMIT APPUIEY PER; PRODUCTS - COMPIOPAGS | §
]POUCV D PROJEC [T == - - s
AUTOMOBILE LIABILITY COMBINED SINGLE LAY §
e e S
[anovmen [ | sawdazo  (Por person) B L
| eacomros L] Ao ;ﬁﬂn}&%ﬂ\f b
] ] PROPERTY DANAGE N -
(Porncadant) |} ——
§
) luuannuuu [ ]occun | EACH OG_CURRF.NGE 3 . -
T Jucessune [ | cansavee AGGREGATE s
Tneu I_—]'nmu el $
WOAKERE CONPEHIATICHH AND WO BTATU- ont
L OYERY LABILITY TWC3881458 04104/2020 | 04/04/2021 _XI 10 LINAG _lm —_— —
E.L. EACH ACCIDENT $ 1,000,000.00
ANY PROPRIL 10RPANTHERAAE QUTIVE e e ——— d SI.
OFFICERMENBER EXCLUDLOT Y L DISEASE - EAEMPLOYEE [§ | 000,000.00
{sadsory ko NH) [N [NwA] X £.L. DISEASE - POLICYUMIT  |$  1,000,000.00
IV yes, CosirRé undes
— > § R
1SCRIPTION OF OPERATIONS /LOCATIONS / VENICLES (Altach ACORD 101, A Remarhs Soheduls, I more epace ly requirady
Walver of Sublogation granied in faver of the cartlficals holder
ERTIFICATE HOLDER CANCELLATION
Town of Lake Park SHOULD ANY OF THE ABOVE DEICRIDED POLICIES BE CANCELLEO BEFORE
£35 Park Avenue THE EXPIRATION DATE THEREGF, NOTICE WILL BE DELIVERED IN
Lake Park, FL 33403 ACCORDANGE WITH THE POLICY PROVISIONS,

AUTHORIZED REPREBENTATIVE
Mo Pl

CORD 25 {2016/03) ©1988.2016 ACORD CORPORATION. All rights reserved.
‘Tho ACORD name and logo ara registered marks of ACORD
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DRUG FREE WORKPLACE

OFFERORS must present documentation that they have a Drug Free Workplace Program in
place, and shall:

1. Publish a statement notifying employees that the unlawful manufacture, distribution,
dispensing, possession, or use of a controlled substance is prohibited in the workplace and
specifying the actions that will be taken against employees for violations of such prohibition.

2. Inform employees about the dangers of drug abuse in the workplace, the business’s policy of
maintaining a drug-free workplace, any available drug counseling, rehabilitation, and employee
assistance programs, and the penalties that may be imposed upon employees for drug abuse
violations.

3. Give each employee engaged in providing the commodities or contractual services that are
under this RFP a copy of the statement specified in subsection (1).

4. In the statement specificd in subsection (1), notify the employees that, as a condition of working
on the commaoditics or contractual services that are under this RFP, the employee shall abide by
the terms of the statement and will notify the employer of any conviction of, or plea of guilty or
nolo contendere to, any violation of chapter 893 or of any controlled substance law of the United
States or any state, for a violation occurring in the workplace no later than five (5) days after such
conviction.

5. Impose a sanction on, or require the satisfactory participation in a drug abuse assistance or
rehabilitation program if such is available in the employee’s community, by any employee who is
so convicted.

6. Make a good faith effort to continue to maintain a drug-free workplace through implementation

of this section.

As the petson authorized to sign the statement, [ certify that this firm complies fully with the above
requirements.

REQUIRED DOCUMENTATION - DRUG FREE WORKPLACE
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ANTI-KICKBACK AFFIDAVIT

STATE OF FLORIDA
COUNTY O PALM BEACH

-1 —
BEFORE ME, the undersigned authority, personally appeared , flff nee ). D?kay
, who, after being by me first duly sworn, deposes and says:

a 1 ame\\WlaQCf of Stakeq (¢ Mankehing LLC. the OFFEROR that

has submitted a Proposal to petform work for the Tollowing project:
rep #: (DA~ ww RFP Nanlem'.\a\f"af}]!;lES\f’ VL S'/j D/MT(SW ()) L !QPP‘M L

(2) 1, the undersigned, hereby depose and state that no portion of the sum Proposal in
connection with the work to be performed at the property identified above will be paid to any
employec of the Town of Lake Park or, Public Officer as a commission, kickback, reward or gift,
directly or indirectly by me or any member of my firm or by an officer of the corporation.

" ‘ Sig\mu\ug' !

oy .
Subscribed and sworn to (or affirmed) before me this A day of éf.@;hmlﬂﬁ.ﬁ, 2020 by

Terence Mu.—-‘aky_. who is personally known to me or who has produced

as idenlification,

SEAL: Notary Signature: C&DM«.,W% C?Q“—

Notary Name: D\'gne M. CGalpera
Notary Public-State of Florida

My Commission #: (:5"(7‘ A 03 qu
Expires on: __, Ju\\rj 30 : 20 A2
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NON-COLLUSION AFFIDAVIT

State of Flotida
County of Palm Beach

BEFORE ME, the undersigned authority, personally appeared IWCN&.J l\\Wﬂ h
after being by me first duly sworn, deposes and says of his/her personal knowledge
that:

(1)  Hefshe is l!l{muﬁﬂr of Skaf;\.!,“MbM( L , the OFFEROR that

has submitted a Proposal to perform work for the f(;llowing:

-RFP # (DqZOZD | RFP Name; n mzslgﬁggs A Q}_{S;U H’U\IZUM&_)
Lok fom 1<-

2) He/she is fully inforimed respecting the preparation and contents of the attached Proposal
and of all pertinent circumstances respecting such Proposal;

(3)  Such Proposal is genuine and is not a collusive or sham Proposal;

(4)  Neither the said OFFEROR nor any of its officers, partners, owners, agents,
representatives, employees or parties in interest, including this affiant, has in any way colluded,
conspired, connived or agreed, directly or indirectly with any othert OFFEROR, firm or person to
submit a collusive or sham Proposal in connection with the contract for which the attached
Proposal has been submitted or to refrain from responding in connection with such contract, or
has in any manner, directly or indirectly, sought by agreement or collusion or communication ot
conference with any other OFFEROR, firm or person to fix the price or prices in the attached
Proposal or of any other OFFEROR, or to fix any overhead, profit or cost element of the price or
the Proposal price of any other OFFEROR, or to secure through any collusion, conspiracy,
connivance or unlawful agreement any advantage against the Town or any person interested in
the proposed contract, and;

(5)  The price or prices quoted in the attached Proposal are fair and proper and are not tainted
by any collusion, conspiracy, connivance or unlawful agreement on the patt of the OFFEROR or
any of its agents, representatives, owners, employees, or parties in intergst-iucluding this affiant,

Subsctibed and swotn to {or affirmed) before me this :2)"‘4 day

“Terwce M“‘H’"‘)‘ who is personally known to me or who has produce
§ ~as identificafion.

SEAL: Notary Signature: &tm_ l“L C:Q-w-—-

W Diata M, Catory
. Commission # GR208940 Notary Name: Dm,x M, glﬂLgr-ef‘ék_,
; ‘mi 80, 2022 Notary Public-State of Florida
AT theu Asron Rotary My Comumission #: __ & ér.l 087140
Expires on: o\
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CERTIFICATION OF NON-SEGREGATED FACILITIES

The OFFEROR certifies that he/she does not maintain or provide for his/her employees any
segregated facilities at any of his/her establishments, and that he/she does not permit his/her
employees to perform their services at any location, under his/her control where segregated
facilities are maintained. The OFFEROR certifies further that he/she will not maintain or provide
for his/her employees any segregated facilities at any of his/her establishments, and that he/she
will not permit his’her employees to perform their services at any location under his‘her control
where segregated facilities are maintained. The OFFEROR agrees that a breach of this
certification will be a violation of the Equal Oppottunity clause in any contract resulting from
acceptance of his Proposal, As used in this certification, the term “segregated facilities” means
any waiting rooms, work arcas, restrooms and washrooms, restaurants and other eating arcas, time
clocks, locker rooms and other storage or dressing areas, parking lots, drinking fountains,
recreation or entertainment areas, transportation and housing facilities provided for employees
which are segregated by explicit directive or are in fact segregated on the basis of race, color,
religion, or national origin, because of habit, local custom, or otherwise. The OFFEROR agrees
that (except where he/she has obtained identical certification from proposed subcontractors for
specific time periods) he/she will obtain identical certifications from proposed subcontractors prior
to the award of subcontracts exceeding $10,000 which are not exempt from the provisions of the
Equal Opportunity clause, and that he/she will retain such certifications in his/her files.

NOTE: The penalty for making false statements in offers is prescribed in 18 U.S.C. 1001,

Company Name and Address:

Strategic Mon leting Ll :

€gas N. ldanyTvayl Signatre N/ !
Buk B2 “Rvtnce s nuiphy, Managev

Name and Title

Patm Beach Garelens, 7z 3340 g Iw} 2010

Date
SEAL: Notary Signature: LUI:-.:._. ’—)l/\ : 68——
A Digne M. Csbrera Notary Name: I) lane M. Ccdpr‘t (A~
Jm @ » Comenission & GG20884) Notary Public-State of Florida
U oI,
et thiu My Commission #: _& & 20940

Expires on; du\«,‘ 20, 202
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il

SWORN STATEMENT PURSUANT TO SECTION 287.133(3)(a),
FLORIDA STATUTES, ON PUBLIC ENTITY CRIMES

THIS FORM MUST BE SIGNED AND SWORN TO IN THE PRESENCE OF A
NOTARY PUBLIC OR OTHER OFFICIAL AUTHORIZED TO ADMINISTER OATHS.

This swom statement is submitted to TOWN OF LAKE PARK

by_Tjevence T . Thnyphy

(print individual’s name and title

for  StradeciL Thor ket na LLC— .

(print name of entity submitting sworn statcment)

Whose address is

g<as N.MddonyTrall |, Suit B2z
Palm Peach bardwms, FL 23410

and (if applicable) its Federal Employer Identification Number (FEIN) is

37— ko362

I understand that a “public entity crime” as defined in Paragraph 287.133(1)(g), Florida Statutes,
means a violation of any state or federal law by a person with respect to and directly related to the
transaction of business with any public entity or with an agency, municipal corporation, or political
subdivision of any other state or the United States, including, but not limited to, any Proposal or
contract for goods or services to be provided to any public entity or an agency, municipal
corporation, or political subdivision or any other state or of the United States and involving
antitrust, fraud, theft, bribery, collusion, racketeering, conspiracy, or material misrepresentation,

I understand that “convicted” or “conviction as defined in paragraph 287.133(1)(b), Florida
Statutes, means a finding of guilt or a conviction of a public entity crime, with or without an
adjudication of guilt, in any federal or state trial court of record relating to charges brought by
indictment or information after July 1, 1989, as a result of a jury verdict, non-jury trial or entry of
a plea of guilty or nolo contendere.

[ understand that an “affiliate” as defined in Paragraph 287.133(1)(a) IFlorida Statutes, means:

A predecessor or successor of a person convicted of a public entity crime; or

An entity under the control of any natural person who is active in the management of the entity
and who has been convicted of a public entity crime. The term “affiliate” includes those officers,
directors, executives, patiners, shaveholders, members, and agents who are active in the
management of an affiliate. The ownership by one person of shares constituting a controlling
interest in another person, or a pooling equipment or income among petsons when not for fair
market value under an arm’s length agreement shall be prima facie case that one person controls
another person. A person knowing enters into a joint venture with a person who has been convicted
of a public cntity crime in Florida during the preceding 36 months shall be considered an affiliate.

[ understand that 2 “person” as defined in Paragraph 287.133(1)(e) Florida Statutes, means any
natural person entity organized under the laws of any state or the United States with the legal
power to enter into a binding contract and which Proposals or applies to Proposal on contracts for
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the provisions of goods or scrvices let by a public entity, or which otherwise transacts or applies
to transact business with a public entity. The term “person includes those officers, directors,
executives, partners, shareholders, members, and agents who are active in the management of an
entity.

. Based on information and belief, the statement, which I have marked below, is true in relation to
the entity submitting this sworn statement. (Indicate which statement applies.)

_ L/ Neither the entity submitting this sworn statement, or one of its officers, directors, executives,
partners, sharcholders, members, and agents who are active in the management of the entity, nor
any affiliate of the entity has been charged with and convicted of a public entity crime subscquent
to July 1, 1989.

~__Theentity submitting this sworn statement, or one or more of its officers, directors, executives,
partners, shareholders, members, and agents who are active in the management of the entity, nor
any affiliatc of the entity has been charged with and convicted of a public entity crime subsequent
to July 1, 1989. '

The entity submitting this sworn statement, or one or more of its officers, directors, executives,
partnets, sharcholders, members, and agents who are active in the management of the entity, nor
any affiliate of the entity has been charged with and convicted of a public entily crime subsequent
to July 1, 1989. However, there has been a subsequent proceeding before a Hearing Officer of the
State of Florida, Division of Administrative Hearings and the Final Order entered by the Hearing
Officer determined that it was not in the public infetest to place the entity submitting this sworn

statement on the convicted vendor list. (Attach a copy of the final order)

[ UNDERSTAND THAT THE SUBMISSION OF THIS FORM TO THE CONTRACTING
OFFICER FOR THE PUBLIC ENTITY IDENTIFIED IN THE PARAGRAPH ABOVE IS
FOR THAT PUBLIC ENTITY ONLY, AND THAT THIS FORM IS VALID THROUGH
DECEMBER 31 OF THE CALENDAR YEAR IN WHICH IT IS FILED. I ALSO
UNDERSTAND THAT I AM REQUIRED TO INFORM THE PUBLIC ENTITY PRIOR
TO ENTERING INTO A CONTRACT IN EXCESS OF THE THRESHOLD AMOUNT
PROVIDED IN SECTION 287.017, FLORIDA STATUTES FOR CATEGORY TWO OF
ANY CHANGE IN THE INFORMATION CONTAINED IN THIS FORM.
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STATE OF FLORIDA
PAI.M BEACH COUNTY

. . N -
The foregoing instrument was acknowledged betore me this A&  _ day of

;e.(_—k'.z_\m(lfr_ 2020, by :l&m.eiz"ﬁpk ___@&s _EN sideat of
E-I—f'mb’.gf;_p__/uarb-‘l\'%. LLC , who is uggaqnﬁ‘{}._knm to me or has produced

__as identification.

SEAL: Notary Signature: ,&;,_Mm.:—

:Lw.p, Diso ML Notary Name Diane. . Cabirera
j‘%‘k ' Expires: Ju!yl' w Notary Public — State of Florida
'ff Ara Ponded thny Asron m":

My Commission #: QQ,’} oR8494O
Expires on: _ J_ '{_‘_\/ 30, Q2022

The balauce of this page intentionally left blank.
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NON-BANKRUPTCY AFFIDAVIT

STATE OF \//ﬁw DA )

county or ALV Dok )

/TEVCV\CL'L j-%“(()h Y is an officer and member of
the firm of _Shrutegic Upyv K ¢d i Mg LLC , being first duly sworn, deposes

and states that;

1. The subsequent certification statement is a true and accurate statement as of the date
shown below.

2. The affiant understands that the intentional inclusion of false, deceptive or fraudulent
statements on this Non-Bankruptey Affidavit constitutes fraud; and, that the Town of
Lake Park, Florlda, considers such action on the part of the affiant to constitute good
cause for denial, suspension, revocation, disqualification, or rejection of affiant’s
participation in RFP # |04 - 70O

3. Certification Statement: This is to certify that the aforemnentioned firm has not filed for
bankruptcy in the past seven (7) years and that no owner/officer or principal of the
aforementioned firm has filed for bankruptcy personally in the past seven (7) years or
has been an owner/officer or principal of a firm which has filed for bankruptcy in the
past seven (7Y year

Affiant Signatur\/

L . .
Sworn to before me this A" day of Seplember ,2020 by “Tereace J MurpLJY
(Name of affiant) *

He/She is personally known to me or has produced As
identification.

\b@"lﬂ't Ca L:_

Signature of Notary

b(a.ne M C}.'LLI\Q/T& Ju\q 30, 20 A
Notary’s Printed Name Expiration of Notary's Commission
Affix Seal Here:
W Diane M. Cabrera
» Commission # 0G20894)
& BDMMU;.I'I.I s Page 17 of 28
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1:14 PM Strategic Marketing1, inc.

09/26/20 Profit & Loss
Accrual Basla January through December 2019
Jan - Dec 19
Ordinary Income/Bxponse T
Income 5,646 430.67
Cost of Goods Soid
7000 Costof Goods $od 4,486,177.13
Total COGS 4,185,177.13
Gross Proft 1,483,253.74
Expense 1073431
Net Qrdinary Incoma 37251843
Other Income/Exponse -2,882.90
Net Intome 359,038.44

REQUIRED DOCUMENTATION - PROOF OF FINANCIAL STABILITY
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1:10 PM Strategic Marketing1, Inc.
09126120 Balance Sheet
Acorual Basis As of December 31, 2019
o Dei 31, _19 _
ASSETS
Curvert Asgels
Checking/Savings €12,371.91
Accounts Recelvable 743,421.681
Other Current Assets R ___7.301.(_19_
Total Current Assats 1,363,097.51
Fixed Asaals L _902
TOTAL ASSETS 1,363,007.51
LIABILITIES & EQUITY
Liahllitios
Current Lizblities 128550085
Total Liabliities 1,268,800.65
Equity o enemsss
TOTAL LIABILITIES & EQUITY 1,383,007.51
REQUIRED DOCUMENTATION - PROOF OF FINANCIAL STABILITY
CONFIDENTIAL
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1:24 PM Strategic Marketing1, Inc.

09126120 Statement of Cash Flows
January through December 2019

OPERATING ACTIVITIES
Not income
Adjustments to reconclis Net Income

Net cash providod by Operating Activities
FINANCING AGTIVITIES
Net cash Increase for period
Cash at beghning of parlod
Cash at ond of pariod

_Jan-Dec 19
389,638.44

508,576.58
he L5 2T
36,339.90
§78,03281
012,374.94
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1:18 PM Strategic Marketing1, Inc.

09426/20 Profit & Loss
Accrual Banls January through December 2018
Jan - Dec 18
Ordinary Income/Expense -
Income 1,232,800,83
Gost of Goods Sold 3002
Grosa Profit 1,226,061.31
Brpense 10114880
Nat Ordinary Income 127,804.61
Other Income/Exponse - 2228
Net Income 108,502,68
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1:11 PM Strategic Marketing1, Inc.
00125420 Balance Sheet
Accrual Basle As of December 31, 2018
Dec 31, 18
ASBETS o
Curront Assels
Cheching/Savings 677,067.61
Accounts Recelvahble 784,442.24
Othor Current Agasts o 170.522.47
Total Current Assels 1,541,022.29
Fixed Asaets B 0.00
TOTAL ASSETS 1,641,022.29
LIABILITIES & EQUITY |
Liabliities 1,342,824.61
Equity 188,197.68
TOTAL LIABILITIES & EQUITY 1,841,022.20
REQUIRED DOCUMENTATION - PROOF OF FINANCIAL STABILITY
CONFIDENTIAL
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1:24 PM Strategic Marketing1, Inc.

09/26/20 Statement of Cash Flows
January through December 2018

Jan - Dec 18

OPERATING ACTIVITIES o B

Not [ncome 106,662.68
Adjustmems to reconcile Met income

Net cash provided by Operating Aclivities 125,0687.09

INVESTING ACTIVITIES 0.00

FINANCING ACTIVITIES 89,447,668

Net cash Increase for period 65,610.41

Cagh at baginning of periad 520413.20

Cash at end of poriod 6764,032.01
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1:20 PM Strategic Marketing1, Inc.

092620 Profit & Loss
Acgruel Basle January through Decamber 2017
Jan-Dec1?
Qrdinary ncome/Expenae
Iwome 1,266,901.68
Coet of Goods Sold 1,988.19
Qross Profit 1.264,915.46-
Expanse 1,041,768.78
Net Ordinary incore 223,146.68
Other Income/Expenee -58,886.79
Net Income 166,479,869

REQUIRED DOCUMENTATION - PROOF OF FINANCIAL STABILITY
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1:91 PM Strategic Marketing1, Inc.

08426120 Balance Sheet
Accrual Bagla As of December 31, 2017
Deost, 17
ASSETS
Currend Asssls 1,542,444 81
Flxad Assate o 0.00
TOTAL ASSETS 1,642444.64
LIABILITIES & EQUITY
Liabllitles 1,300,361.93
Equity 162,062.68
TOTAL LIAMLITIES & BQUITY 1,542.444,61
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1:285 PM Strategic Marketing4, Inc,

08/26/20 Statement of Cash Flows
January through December 2017

OPERATING ACTIVITIES
INVESTING ACTIVITIES
FINANCING ACTIVITIES
Net oash Increase for period
Cash at baginning of period
Cash at and of parled

REQUIRED DOCUMENTATION - PROOF OF FINANCIAL STABILITY

CONFIOENTIAL

Jan - Dec 17
e
8.560.29
728310
345,384.12
__175.048.08
820,413.20
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rRehmann

EMPOWER YOUR PURPOSR

September 23, 2020

Town of Lake Park

To Whom It May Concern:

Our flrm represents Strategic Marketing 1, Inc. and Strategic Marketing LLC., We have prepared tax
returns for the years 2018 and 2019 for the Company. During early 2020, Strategic Marketing 1, Inc. did a
reorganization and became Strategic Marketing LLC,

If you have any questions regarding these tax returns, please contact me.

Very truly yours,

Rehimann Robson LLC

et/

Martin A, Dytrych, CPA
Principal

/lms

JACLIENTS\A62697 STRATEGIC MARKEYING LLC\2020109.23 TOWN OF LAKE PARK.DOCX

Rehmann |s a0 indapend il member of Nexla 1nlainatona) @ Né'gla
rimens e a

Q 500 University Blvil, Sulte 215, Jupiter, 133458 4 561.694.1040
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Criminal Litigation

Plcase provide a summary of any and all criminal litigation your firm has been involved with for
the previous 10 ycars through the present. Include any and all criminal convictions and any
outstanding indictments, Copy this form and attach additional sheets if necessary.

Please attach any additional information you feel is necessary to clarify and support the
information in this form,

This form is not applicable as Strategic Marketing has no history of
criminal litigation.

Brief Description:

Outcome/Projected Outcome:

Defendant:
Charge(s):

Brief Description:

Outcome/Projected Outecome:

Defendant:
Charge(s):
Brief Description:

Outcome/Projected Qutcome:

REQUIRED DOCUMENTATION - CRIMINAL LITATION
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Civil Litigation

Please provide a summary of any and all civil litigation your firm has been involved for the
previous 10 years to the present. Include any and all litigation with government entities. Copy this
page and attach additional sheets if necessary,

Please attach any additional information you feel is necessary to clarify and support the
information in this form,

Litigants: £ {C OV e __CON0S, Joviey |
Brief Description of Case &Y\m 0 ama - & E,QL‘\\'\% RJO\gm e
TOC geniices  venderedh

Outcome/projected outcome: W, QMPQC* o u\n "'VY\\“;; CJCXEB

AL

| Amount of Clain/Monetary Award/Settlement b 2)!\ 15

 Litigants: Sty oceoie, MaVeiag V. Eotemon, ek |
Brief Description of Case: Libe) l&\&ﬁ oy - E:E,QX-\Y\C)) da«*ﬂae&

Outcome/projected outcome: \\e, QMG\, D o0

| Amount of Claim/Monetary Award/Settlement d‘) 1—\, !QZS gl |
1 T e e ]

Litigants: ‘TOC0N0N i%@(‘*{ \L SStokenn L MO\MT\LQCL
Brief Description of Case: A™er 2_%(,&(5 oo ; MOT\‘\'\\\L) QJ\’\(,\‘-!‘%Q».
The Qloioh® WA Y0 vo, @unded ol ALY

3llfC0]lle/p]‘0jeCted outcome: \N\)Q_ QXFPQ@( J@ Un)‘\"\- ‘

[ Amount of Claim/Monetary Awardlsctﬂement ,ﬁ 20.6% - .
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Civil Litigation

Please provide a summary of any and all civil litigation your finn has been involved for the
previous 10 years to the present. Include any and all litigation with government entities. Copy this
page and attach additional sheets if necessary.

Please altach any additional information you feel is necessary to clarify and support the
information in this form.

Hatigants: Lok, VAl Eeocn Co v aliaiegioavedie
riel Description of Case: (Jw\d\ord d( 'Q, dUQ, ‘\-Q
A0 Propecy.

Outcome/projected outcome: \5 0 QJ&DQUc ,m\% \k‘)\\\ 0L
Riled owraide o  coudr.

[ Amount of CEailI;(Mﬂ:nc:tary Award/Settlement \MQD_Q
*;it:;i‘a]';m F‘?\’_{%&é@%&(‘, MQM@X\N&A AN T e Yean @}
K 1 ‘ase:
e escripiion o ase bon _ pa%mm* _%Y_ Wmo\
Seney.

Ed

Outcome/projected outcome: SQ,“_\, 0 d OUwJ( O‘Q C()Uf'\"

Litigants: OO MOZeNO (Y0, &mmett |
Brief Description of Casé: ’ ’

; Wreaon of convvack
R ok o Cpu.

| Amount of Claim/Monetary Awavd/Settlement L&')_ ;(Q ,55’).,0{ i i

Outcome/projected outcome:

Seshed out ol court

Amount of Claim/Monetary Award/Settlement HF_EQQ(\ i

REQUIRED DOCUMENTATION - CIVIL LITIGATION
73




Civil Litigation

Please provide a summary of any aud all civil litigation your firm has been involved for the
previous 10 years to the present. Include any and all litigation with government entities, Copy this
page and attach additional sheets if necessary,

Please attach any additional information you feel is necessary to clarify and support the
information in this form.

Litigats: ESTTOWOLC MOY-LROO T L.6. Wionaed ., |
Brief Description of Case? ’%{‘()%(W\'D AR

Auit o OoN o CONYaek.

_Outcome/projected outcome: M_\ed Okkk 06_ C,(llf‘\‘

| Amount of Claim/Monetary Award/Settlement & ¥, 140

Litigants: € \ 8} 1
e e D
ot by senites yerdered

Futcome/projected outcome: 6@“‘\ P d 0\)* 09 CDUX'\Y

| Amount of Claim/Monetary Award/Settlement .g 15,000

Litigants: STOYCON MOV LX), v 0N W 0k,
Brief Description of Casey... . J Eatmw
Quit &y 000 - POk

R Confracked gopyices

‘Outcome/projected outcome: Su“@d OVt OQ C"OU“(\'

Amount of Claim/Monetary Award/Settlement C}_K_'_ 0172
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Civil Litigation

Please provide a summary of any and all civil litigation your firm has been involved for the
previous 10 years to the present. Include any and all litigation with government entities. Copy this
page and attach additional sheets if necessary.

Please attach any additional information you feel is necessary to clarify and support the
information in this form.

Lillgants:_a“\"'(
Brief Description of Case!

[k for non- Pogeent
of  Controcked Sentees,

—()iitc01he/pl'ojecteﬂ outcome: %Q;\'\'\ ec) 0\?{ O'Q w\_

Imount of Claim/Monetary Award/Scitlement ¢ b | ﬂ 035 _

Litigants: <5000 '%;‘c.._-wmm"a%r\l. ashivte for
Briefal)escripﬁon of Case: E\.XEC_UZ\NQ QQCO\(Q(U\

Bt B non - paxgment
oF  Qottracked: genviees.

Outcome/projected outcome: w\’\ed O\)‘\’ 0@ COLY

ugexmﬂi'

Amount of Claim/Monetary Award/Settlement Jh{ K . CIL[O

[ Litigants: ¥ tﬂie[ﬁ;\(: Em!g;ﬂﬂ% N Ghveod AL Hemn

Brief Description of Ciise: X &O&\Dm
B0k R Copuigny ORraerment ey

Wndwerhorized  welosite  cesion .

Outcome/projectéd outcome:

Strodegit Morsking uon.

—— ==
Amount of Claim/Monctary Award/Settlement ( & Z. .gﬁ_(o _ﬁé]_(g o
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—— STRATEGIC
> MARKETING

—
EST. 1992

CORPORATE OFFICE:
8895 N MILITARY TRAIL,
SUITE B202

PALM BEACH GARDENS,
FLORIDA 33410

PHONE:
561-688-8155




E)((-f-ll?I.T

BUDGET ALLOCATION

Strategic Marketing will Budget Allocation by Initiative (%)
complete the presented

scope of work for an
annual rate of $36,000 8% « Monthly Newsletter
paid in a monthly $3,000
retainer over a 12-month
period.

= News Releases

= Social Media
Management

= Welcome Baskets

Initiatives

Monthly Newsletter
(12) Newsletters $ 8,280

News Releases
(6) News Releases $ 4,968

Social Media Management
(12) Social Media Content Calendars $ 19,872
*8 Social Medla Posts Per Month

Welcome Baskets
(144) Baskets $ 2,880

Total $ 36,000.00

SCOPE OF WORK
23



